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Miss 

Beauty

 

 

Summary:  

Women were targeted in particular in my project, because women are an effective and 

essential element in society, as they need care of a different kind, and as a group of women, I 

know their weaknesses and needs, and for this I completed the project of a beauty clinic 

without surgery, Miss Beauty, that cares about her health and her reproductive system, in 

addition to solving and treating some The problems that she may suffer from during the stages 

of her life such as pills, the effects of pregnancy, advancing age... etc. In order to appear more 

feminine and youthful, and therefore the completion of the project requires a study of the 

business plan that goes through several stages: the marketing plan, the production plan, the 

production plan, and the project plan. financial. The study concluded that we tried to apply 

these stages to our project, which is a cosmetic clinic without surgery. 

Keywords: woman, business plan, cult of plastic surgery without surgery.
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