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Abstract

 

The main objective of 

this research is to carry out an 

investigation into the theory 

of title in literary works from 

a semiotic pragmatic 

perspective. This implies that 

the essence or the core of the 

concept of title should be 

explored as a literary and 

critical phenomenon. Through 

out the study, we intend to 

come up with a definition of 

the title, determine the 

categories of titles, gives full 

account of the link between 

title and the structure of the 

text, and finally explore the 

different functions of title. 

The present research aim at 

coming up to terms with the 

aforementioned issues. 
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