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 : الملخـــــص
 

 

Abstract : 

 

This study aims to identify the extent of the importance of cost accounting in   
achieving competitive advantage and economic institution system, where is the cost 
one of the most important enterprise functions accountable through cost control and 
calculate the cost price, which maintains its enterprise products when sold also works 
of modern roads especially cost way built on the basis of activities to reduce costs, 
leading to a competitive organization to increase, hence it can be said that relying on 
cost accounting system to improve the competitive advantage can be the institution of 
the face of intense competition faced by the party to its competitors, thereby ensuring 
their survival in the market and attract the largest number of consumers. 

Depending on the study to the case , which could be understanding of the 
various aspects of the subject study , revealing the dimensions through field visits to 
the institution in El-ZIBAN SHARKIA Mills Sidi Okba , in addition to gathering and 

analysis the information, in order to examine the role of cost accounting system to 

achieve competitive advantage of the society under study . 

Key words: cost , cost accounting , competitive , competitive advantage 
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