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Résumé: From decades, The world is 

experiencing  rapid changes and 

transformations, especially those 

transitions from traditional commerce to 

the Electronic-commerce (E-commerce) 

which caused a real revolution in the 

worlds trade. In fact, E-commerce  

represents a new type of business patterns 

at the global level where capital 

determinants were modified and 

geographical borders were removed 

during this information age and modern 

technology era.  Consequently, it 

becomes imperative for the economic 

units, that seek to strengthen theirs 

competitive positions, to adapt theirs 

structures to the electronic environment. 

The volume of E-commerce 

increases significantly from 7 trillion 

dollars in 2004 and it doubles every year.  

This leads many countries over the world, 

including arabic countries, to pay more 

attention to the E-commerce, and to 

establish a new plans to profit from the 

rapid technological development. 

Algeria is one of many 

developing countries that still knowing a 

significant delay in the use of electronic 

commerce. Henceforth, This paper came 

in order to shed light on the reality of 

electronic commerce in Algeria, and to 

identify ways and important requirements 

for its adoption effectively and its 

development in Algeria. 



 

268   

 



              

269   

 



 

270   

 

 

 .

 

1



              

271   

 

11Electronic Commerce

(Berkowitz , et al ,2000

(Turban 

(Uunet 

E-Business)



 

272   

 

74002

00

09974404000

2444004



              

273   

 

Software

12

4242



 

274   

 

 



              

275   

 

13

 (Business to Customer : B 

to C)

 

(Portal Models)

 Chat

Download . 

o.comwww.yahowww.msn.com

http://www.yahoo.com/
http://www.yahoo.com/
http://www.msn.com/


 

276   

 

Transaction Broker 

Models

www.Hotels.comwww.Expedia.com

trade.com-www.e

 (Business to Business 

: B to B)

(E-Distributor Models) 

 

www.staples.com   www.Grainger.com

(E-Procurement Models)

www.arabia.com

www.commerceone.com

http://www.hotels.com/
http://www.expedia.com/
http://www.e-trade.com/
http://www.e-trade.com/
http://www.staples.com/
http://www.grainger.com/
http://www.arabia.com/
http://www.commerceone.com/
http://www.commerceone.com/


              

277   

 

 (Business to 

Government : B to G)

 (Customer to 

Government : C to G)

2



 

278   

 

01

1



              

279   

 

3

 

31

5

0.5



 

280   

 

15

32

16

33

Online-Bank

17



              

281   

 

34

18

35

19

20



 

282   

 

(SET)

(SSL)

 

4

41

21

42

22



              

283   

 

 

 

43

23



 

284   

 

   

  

24



              

285   

 

    

 

 

 

 

44

25



 

286   

 

 

 

 

 

 

 

 



              

287   

 

  

 

 

 

   

 

 

 

 

 



 

288   

 

                                                           
1
 

 

5151305331
2
 5

533352 
3
 

533151
4

51535332
5
 

53320201

5353
6
 

7
 

8

5555331511
9

5332031031
10 

511
11

 032033
12

 511
13

 511511
14

 
15

www.al-islam.com/articles/ articles.asp50355355.
16

 55333

11
17

 01
18

 11



              

289   

 

                                                                                                                                        
19

 01
20

 533011
21

 

 www.ziddu.com/download/5695229/exp141.pdf.htmlhttp:// 

52355355
22

  
23

 

53325331

 

 5695432/exp004.doc.htmlhttp://www.ziddu.com/download/ 

 52355355 
24

 
25

 

  

 http://www.ziddu.com/download/5695349/exp66.doc.html 

52355355  

http://www.ziddu.com/download/5695229/exp141.pdf.html%20تاريخ
http://www.ziddu.com/download/5695432/exp004.doc.html
http://www.ziddu.com/download/5695349/exp66.doc.html

