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Abstract 

The aim of this study was to investigate the role of the adoption of internal marketing to improve 

the quality of the product in Alziban Mills Foundation Kantara Through this study, a questionnaire 

was distributed 70 has 50 questionnaire, which was distributed to a sample of workers and staff of 

the institution of administrators and ordinary workers. 

Where results indicated that internal marketing and its consequences in the organization under 

study came levels are positive, and show that there are positive role of internal marketing in the 

Think product quality, have concluded the study to provide a set of recommendations and 

conclusions, including that internal marketing leads to improved product quality of the institution 

through increased attention to the quality of products offered to customers, and give it the 

importance it deserves by educating employees, also conducted study that institution can improve 

the quality of through the application of some of the practices Alararia such as training and 

motivation and participation of staff to express an opinion and make suggestions, with the need to 

focus attention meeting the needs of customers, and to look at requirements that will help in the 

development of the product, and improve the image of the institution. 

Keywords: 

- Internal marketing. 

- The quality of the product. 

- Mills Alziban - Qantara - BISKRA. 
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