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Summary: 

     The study aimed to investigate the role of quality costs in achieving competitive advantage enterprise 

weaving and processing in Biskra (TIFIB) In order to study treatment were distributed 33 questionnaires and 

may Looking back, including 32 questionnaires, and after examination and analysis show that the number 

of valid questionnaires for analysis 30, where it is distributed to intentional sample of the Director and 

Deputy Director and Chairman of the Authority and vice president of interest, where we came to the 

following conclusions: 

•the e terprise  assisted ase of ele tro i  e ide e i  order to redu e; 
• The e terprise a ess a d i spe tio  a d testi g of primary resources that go into the production process 

to get rid of corrupt and harmful substances; 

• the e terprise e els all other i stitutio s o peti g produ t through the produ tio  of a e  for  a d 



ii 

 

color; 

• The e terprise to re e  its a hi er  to choose the latest to gain flexibility with the development of the 

incident outside the institution; 

• The e terprise o itors the produ t u til his arri al to the usto er; 
• The e terprise o itors the produ t u til his arri al to the usto er; 
• The e terprise classifies products to fit and recyclable and completely corrupted; 

• The e terprise re ei i g o plai ts fro  its usto ers i  order to a hie e satisfa tio ; 
• The e terprise a t to add i pro e e ts to its produ ts o petiti e produ ts a d other institutions 

through the addition of a new product at a lower cost; 

• The e terprise ha e the speed to de elop the produ t. 
Key words: Quality, quality costs, competitive, competitive advantage, weaving and processing in Biskra 

enterprise (TIFIB). 
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ف     أخ  خا  سس   

 

1 

فس       حس    ف  سس  غ 
أخ  خا  أس   سس   

 ح

2 

فس       حس    ف  سس  غ 
غ ف   أخ  خا   سس   

 ح   

3 

س         سس        
فس   

4 

ا    ف        سس    
 أ 

5 

ا    ف         سس     6 

س       ا    ف  سس     7 

ف       ا    ف  سس    
 إ

8 

ا 
 

ا  ح ة   جو   بع 

فس   خا       أخ  سس  سس    
ئص      خ

1 

فس   خا       أخ  سس  سس    
     

2 

فس   خا       أخ  سس  سس    
    ش   

3 

فس       ء   س   سس  ح   4 ط 

غ       ط  ح   غ     سس  ص 
فس   ط  

5 

 6 ه      
ف        ح ط     ح ص  سس   7 



V 

 

فس   

ا 
 

ا  ح مرونة    ج بع 

غ       ش   ك  ط   سس    1 

س         أح  خ  سس  آا   
سس ح خ   ط 

2 

ف       ء ك   س   س سس  ف 
ئ ئ  ط طا    أ  أ  

3 

ط          ح سس     
ئ   ط 

4 

ا 
 

ا  ح يم   تس   بع 

ح        سس       
أخ سس   طا  

1 

ه        ص سس    غ    2 

غ        ف  ص   سس خ   3 ك 

فظ  سا   غ       ح سس أ  س 
ه    ص

4 

ف      س   سس  أس    5  

ا 
 

ا  ح ع   إب   بع 

ط       ء    ف خ ظ سس    1 

إ ف        غ    سس   2 ص 
س         ئ ك ف  سس    ط  س

ف    غ 
3 

ط        ف  س   4 سس 


