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Abstract

The current study aims at The impact of internal marketing in 
organizational loyalty in the commercial agency department of Tolga 
and how the internal marketing that concerns the employees 
influence the organisational loyalty of the corporation they work in, 
And I treated (46 ) questionnaires distributed to the commercial 
agency  of Algerian telecommunication employees in Tolga, it has 
been used statistical forms like the percentage, average calculation, 

Simple regression normative aberrancy,    Cronbach coefficients, 
declension analysis, T exam of the independent samples, mono-
contrast analysis, criterion trueness coefficient, natural distribution 
exam to present the influence of the internal marketing uses on the 
organational loyalty, The study Effect  that the dimensions of 
marketing like the training and development, work teams, 
administration support, motivation, internal communication are the 
most influential dimensions on the organisational loyalty of the 
employees.            

Key words: internal marketing, organizational loyalty, 
Corporation Algerie Telecom 
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