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التجارة الالكترونية طريق أساسي لتحقيق التنمية

                                                              

                                     

 

 

 

 

Abstract: 

E-commerce is a performance of 

different actions, rather than a technical 

issue, or  an Automation, irrespective of 

their levels of cost and complexity of its 

operations are based on the needs of 

business, not to mention its role in 

improving the accounting processes, as 

well as electronic records management. 

It is clear from the equipment received at 

the prevalence of use of the Internet; 

how the latter has led to a reduction in 

the cost of storage and accelerated the 

effective delivery of services to 

customers, such as: on-line service of the 

bank through the payment of invoices 

electronically, conversion, transfer and 

management of the salary. This has 

which improved the efficiency of work, 

so resorted to the majority of financial 

institutions to offer such services. As a 

concequence,  electronic commerce was 

not confined to work alone, but involved 

the communications sector and the 

media on the phone, television and 

electronic payment. As a distinctelement, 

internet gave producers the opportunity 

to sell products easily and fully to their 

customers or buyers, without need for 

intermediaries. 

The aim of this paper is it highly 

that electronic commerce as a basic 

process to surge the economic 

transactions. 
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